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Part |
IMPACTSON EMPLOYMENT AND WAGES;

“Job Creation or Destruction? L abor-M ar ket Effects of Wal-Mart Expansion.”
Emek Basker, University of Missouri, Review of Economics & Statistics, February
2005

This sudy finds that Wa-Mart’ s arrival boosts county-level employment in the
fird year, but by less than the company promises because the store’ s arriva causes
exiging businessesto downsze and close. The author aso finds that over the long run
there is further decline of retail jobs as more competing retailers close and wholesde jobs
decline as well because Wa-Mart does not utilize locd or regiona wholesders.

“TheEffectsof Wal-Mart on Local Labor Markets’ David Neumark, Janfu Shang,
and Stephen Ciccardla, Public Policy I nstitute of California, April 2006

An unbiased, objective study in Cdifornia counties on the effects of Wa-Mart
gtore openings on retail employment wages. It was found that for every one Wa-Mart
employee, 1.5 other retail jobs were logt, adecline of 3.2%. Likewise, county-level
wages decreased by 2.8%

| mpact of Wal-Mart Growth on Earningsthroughout the Retail Sector in Urban
and Rural Counties—By Arindrajit Dube, Barry Eidlin, and Bill L ester, I ngtitute of
Industrial Relations Working Paper Series, 2005

This study found that Wa-Mart’s arrival reduced earnings for grocery workers,
but raised earnings for generd merchandise employeesin rura counties. Thereason
given for the increase in wages for rurd retail employeesin nonturban areas is that Wal-
Mart typicaly displaces “worse jobs’ dthough thisis not dways the case.

“Wal-Mart and Job Quality — What Do We Know and Should We Care?’
Arindrajit Dube and Steve Wertheim, October 2005.

A comprehengive, satistically sound study looks at Wal-Mart’simpact on
communities. The study concludes that Wa-Mart has lower wages than other retailers,
average eanings fdl when Wa-Mart enters amarket, Wa-Mart’ s entry does not lead to
net new jobs, and overdl, it reduces tota take-home pay for retail workers. In rura
counties, aWa-Mart store opening is associated with an increase in the average earnings
per generd merchandise worker and a decrease in the average earnings per grocery
worker.

TRAFFIC IMPACTS:

“ Comparison of Vehicle Trip Forecastsfor Big Box Stores’ Tom Brohard and
Associates, February 2004

A summary of data forecasts that a 200,000 square foot discount superstore (in
2004) generates an average of 76,232 weekly trips, of up to 92,806 weekly trips. This
datais compared to lower traffic generatorsincluding Discount clubs and Home




Improvement Superstores. The traffic volume estimates are based on studies compiled
by the Ingtitute of Transportation Engineersin Trip Generation, 7" Edition

“Impact of Big-Box Storeson Traffic’ — By the Institutefor L ocal Salf-Reliance,
2006

Big Box stores generate much more traffic than most other land uses.

The larger the store, the higher the traffic counts.

A 125,000 sq ft superstore typically generates more than 7,500 car trips on
weekdays and more on Saturdays.

A graph demondrates higher traffic impact per s ft of genera merchandise than
warehouse clubs or home improvement stores.

TAX BASE AND LAND USE:

" Under standing the Tax Base Consequences of L ocal Economic Development
Programs." RKG Associates, 2001.

Concord, NH added 2.8 million square feet of new commercia and industria
development. Y et tax revenue declined by 19 %. The town now has one of the highest
property tax ratesin the sate. It was confirmed that the new retail development (big box
stores) hurt property vaues. It had aso harmed the value of resdentid property. Traffic
noise and inconvenience made residentia property near the stores undesirable.

" Fiscal Impact Analysis of Residential and Nonresidential L and Use Prototypes.”
Tischler & Associates, July 2002

Barngtable , MA lost more to big box retail, shopping centers and fast-food
restaurants than was generated. The cost of providing services to the developments cost
more than the tax revenue. Big box retall generates anet annud deficit of $314 per 1,000
. feet., for example. Specidty retal (which tends to include most small Main Street
stores) produces anet annua return of $326 per 1,000 sq. feet. Other revenue winners
include business parks, offices, and hotels. The big costs for big box stores are usualy
higher road maintenance costs and greater demand for public safety services.

" Under standing the Fiscal Impacts of Land Usein Ohio.” Randall Gross,
Development Economics, August 2004.

A summary of fiscd impact sudies conducted in eight central Ohio communities
between 1997 and 2003. In seven out of eight communities, retail development created a
drain on public services (road service and police) and failed to make up for it in tax
revenue. The average ratio was a net annua loss of $0.44 per square foot.

“Impacts of Development on DuPage County Property Taxes.” Prepared by
DuPage County Development Department for the County Regional Planning
Commission, lllinois, October 1991. (abstract only)

POLICE COSTS:

“Wal-Mart’s Impact on L ocal Police Costs.” Ingtitutefor L ocal Salf-Reliance (Fact
Sheet).




ENVIRONMENTAL IMPACTS:

“Environmental | mpacts of the Proposed Wal-M art Super center in Potsdam” by
Aly Courtemanch and L ani Benshemer. April 29, 2005.

The authors review environmenta impacts, including economic and socid, and
the development of solutions to the problem.

SOCIAL IMPACTS

“Hidden Cost of Wal-Mart Jobs— Use of Safety Net Programs by Wal-Mart
Workersin California.” UC Berkeley Labor Center, August 2004

The study examines public assistance going to the working poor and mgor
retailers scaling back wages and benefits. The conclusion of this paper encourages policy
makers to consder public costs when making decisons about the kinds of economic
development they pursue in their communities.

“Everyday L ow Wages. TheHidden Price We All Pay for Wal-Mart.” Democratic
Staff of the House Committee on Education and the Wor kfor ce, February 2004.

This study finds that the average Wal-Mart employee requires $2,100 per year in
public assstance, including Section 8 housing vouchers, reduced-cost lunches for
dependent children, hedlth care programs, and tax credits for the working poor.

“Wal-Mart and County-Wide Poverty.” Stephan Goetz, Hema Swaminathan,
Social Science Quarterly, October 2004.

“After controlling for other factors that influence poverty rates, the sudy found
that U.S. counties that had more Wa-Mart storesin 1987 had a higher poverty ratein
1999 than did counties that started the period with fewer or no Wa-Mart stores. The
study aso found that counties that added Wal-Mart stores between 1987 and 1998
experienced higher poverty rates and greater usage of food stamps than counties where
Wal-Mart did not build, al other things being equd.” [from the abstract of the article]

The study was not designed to determine why Wal-Mart seemed to lead to
poverty, but speculated that the closing of local stores removes the ambitious,
manageria-type individuds from the community (thus weakening support for charity and
public work), and encourages dependence in those who take retail jobs at Wa-Mart.

“TheWal-Mart Tax.” AFL-CIO, March 2006.

This study included a survey of which employers’ workers are forced to rely on
publicly funded hedlth care. Without living wages and affordable hedthcare, Wa-Mart's
workers are the most numerous recipients of state funded health carein 19 of the 23
dtates surveyed by the study. The authors find that this abuse of hedth careis directly
contributing to the nation’s Medicaid crisis.

“Theretail revolution, the carless shopper and disadvantage.” Rosemary D. F.
Bromley and Colin J. Thomas, University College of Swansea, September 1992.

The authors conclude that there is strong evidence that car ownershipisa
principa determinant of mgor variations in shopping behavior.




RETAIL SALES

“Competing with the Discount Mass M er chandisers.” Dr. Kenneth Stone, Pr of essor

of Economics and Extension Economigt, lowa State University, 1995.

This study of Wal-Mart’ simpact on lowa towns found that the average superstore
cost other merchantsin the host town about $12 million ayear in revenue losses. These
sales losses resulted in the closure of 7,326 businesses between 1983 and 1993. While
towns that gained aWd-Mart sore initidly experienced arisein overdl retal sdes,
those sales began to decline two to three years after. About onein four towns ended up
having alower levd of retal activity than they had prior to Wa-Mart' sarrivd. The
author attributes this to Wa-Mart’s strategy of market saturation in regions.

IMPACTSOF LOCAL BUSINESSES

“The Andersonville Study of Retail Economics.” Dan Houston and M att
Cunningham. Civil Economics, October 2004.

This sudy contains asmple and straightforward explanation of why the
“economic impact” of aloca store on the loca economy may be better than achain
gore' simpact, even when the chain store might seem to employ more workers (15-16).
The*“impact” includes the impact of wages given to low-level workers, to skilled workers
(accountants, managers, etc which the chain store may not bother to hire), and to other
local businesses or contractors (which the chain store will not employ, dl materids,
sgnage, etc. being supplied by regiond headquarters). Thethird category included an
“impact” is charitable giving, & which local stores, en masse, surpass the chain stores
localy (though perhaps not nationdly).

“ The Economic Impact of L ocally Owned Businessesvs. Chains. A Case Study in
Midcoast Maine.” Institute for L ocal Self-Reliance, September 2003.

This study examined eight locally-owned businesses in Rockland, Camden and
Bedfast. The businesses provided a“broad range’ of goods and services. They made
$5.7 million total, and employed 67 people. The study found that 44.6 percent of their
revenue was spent within the nearest two counties. Asin dl other sudies mentioned in
this summary, the local businesses contributed wages and benefits, inventory, supplies
and services from other loca businesses, made profits for loca owners, and paid loca
taxes. The businesses supported loca banks, local manufacturers, local newspapers, and
hired loca accountants, printers, internet service providers and repair people.

The comparison with atypica “big box” store was an estimate, sSince nationd
retailers do not reveal much financid information. The authors used information on a
local big box store, public statements made about inventory, supplies and services, and
national averages on Target and Wal-Mart's charitable giving.

They concluded that $100 spent a alocal business gave $45 to the locdl
community. The same $100 spent at a “big-box” retaler provided only $14 in local
benefits.




Part |1:
CASE STUDIES

“ Economic | mpacts of the Proposed North Elba Wal-Mart.” Yellow Wood
Associates, June 1995.

This study discusses a specific retall proposa and avariety of economic impacts
such as: employment, transfer of sales, tourism and future community development
capacity.

“ Economic and Fiscal Impact of the Proposed Wal-Mart Super center On Potsdam
and Canton, New York.” Prepared by Yelow Wood Associates Inc. for Funding for
Our Future.

This study outlines the potentia costs and benefits of a proposed Wal-Mart
Supercenter in Potsdam. The impacts considered include: recapture of retail leakage,
impacts on exigting loca businesses, employment and wage impacts, changesto the
economic structure of retail, property tax affects, sdestax affects, and impactsto police
services.

“What Happened When Wal-Mart Cameto Town? A Report on Threelowa
Communitieswith a Statistical Analysis of Seven 1owa Counties.” ThomasMuller
and Elizabeth Humstone, National Trust for Historic Preservation, 1996.

A report on 3 lowa communities and nine counties and the effects that Wal-mart
had on downtowns, traffic, property values, municipdities, etc. Stores were within 1.8
miles from their downtowns and between 48,000] ft and 79,000 ft. 5 years after
opening dl three towns had anet declinein retail stores and dollars spent in their
downtowns and dl three had less or equd traffic through their downtowns. Two of the
three had increased vacancy and property vaue decrease, in their downtown, between 16
and 20% despite double digit property va ue increases throughout the state during the
sametime period. Of the nine counties studied it was found 84% of Wa-martsretall
sdes came from other existing businesses within that county.

3. Albans, Vermont State Environmental Board Act 250 Decision, 1994.

The decision was based on a cost/benefit andyss of aproposed Wa-Mart storein
. Albans, VT. Theanayss concluded that there would be more negative impacts than
positive impeacts for the community. There were potentia loss of retail space, jobs, and
tax revenue,

“ Assessment of the Direct, Indirect, and | nduced Economic Effects of Chain Stores
on the Regional Economy of Cape Code.” Prepared by FXM Associatesfor Smart
Planning & Growth Coalition, June 2005.

This study identifies big boxes as detriments to the community and disproves the
myth that chainswill boost the loca economy. The sudy demondtrates thet, by
proportion, chains and independent stores account for approximately the same sales per
sguare foot, yet independent businesses tend to pay better wages, provide more jobs per
sdle and contribute more to the loca economy through the multiplier effect.




“Wal-Mart: A Destructive Forcefor Chicago Communitiesand Companies.” Dan
Bianchi and Dan Swinney, Center for L abor and Community Research, March
2004. Thissudy isan economic impact analys's commissioned by the New School of
Community Economic Development. The authors came up with aresponse to why the
new capitalist busness modd (referred to as The Low Road) seems to be causing more
problems as opposed to fewer. If the question is*“why do companies like WaMart seem
to attract such polarized attention?’ then it seems the answer is because for the love of the
amighty dollar, corporate retail businesses are regressing back to a period when workers
were expendable, which put detrimenta strains on the societies in which they operated.
The study, while intended as an argument againg alowing (more) Wa-Mart into

Chicago, it is a cautionary and well-worded piece of work for dl communities.

“Final Report on Resear ch for Big Box Retail/Super store Ordinance.” Prepared for

Industrial and Commer cial Development Division by Rodino Associates and Estela
L opez Consulting, October 2003.

This report was prepared for the City of Los Angeles. The parts of this study
relevant to Saranac Lake identify possible impacts of big box and super-stores and
recommend ways to mitigate potentia negative economic and environmental impacts.

This report looks at seven sets of potentid community impacts on: employment and
compensation for labor, neighboring businesses and consumer choice, municipd
revenues, municipa investmentsin low income areas, property vaues, land use and
urban design, and availability of goods and services.

“ Super center s and the Transformation of the Bay Area Grocery Industry: |ssues,
Trends, and Impacts.” Bay Area Economic Forum, January 2004.

This thorough report provides rich data on supercenter development. The study
urges municipa leaders to serioudy consider the grocery sector’ s substantial impact on
the community and the loca economy. Impacts consdered include: consumer benefits,
impacts on industry wages and employment, traffic impacts, fiscd impacts, and other
potential community impacts such as aesthetics and tourism.

“10 Reasons Why Vermont’s Homegrown Economy Matters: And 50 Proven Ways

to Revivelt.” Stacy Mitchell, Institute for L ocal Self-Reliance, October 2003.
This study isthe result of two years of collaborative research by Stacy Mitchell

and the Preservation Trust of Vermont on specific reasons why localy owned businesses

meatter and practica ways to plan for a homegrown economy, foster revitalization and

unite independent businesses no matter where one lives.




