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Home Town Gazette

Saranac Lake—serving the nublic

FEBRUARY2006

An independent Editorial publication

Area Shoppers Impressed with Variety, Value!

Unfounded rumors have
spread far and wide: “You
can’t buy it in Saranac Lake!”

Of course, what “it” is var-
ies according to the speaker,
but it might be underwear, it
might be electric shavers, it
might be a necktie or a
watch, a towel or bedsheets.
It would seem— if one were
to listen to and believe these
rumors— that the Saranac
Lake region of the beautiful
Adirondack Park has no
retail shops at all, and no
merchants ready and willing
to assist shoppers.  That
would be a sad state of affairs.

“Not $0” say merchants,
shoppers

In the face of such accusa-
tions, local merchants and
their customers have spoken
up, and put their opinions to
the test! Under the leader
ship of a single volunteer,
local resident Ms. Gloria
Volz, area merchants were
asked to complete lists of the
kinds of merchandise they
carry for their valued custom-
ers.

The responses poured in.
Merchants, recognizing that
they had inadvertently failed
to reach all potential custom-
ers, compiled their lists and
returned them to Ms. Volz
and her corps of likeminded
volunteers.

A Herculean task

The accumulated data pre-
sents a difficule—but worth-
while, according to Ms.
Volz—job: sifting through the
information and making it
available to the public.

Thanks to the thoroughly
modern convenience of the
computer, however, and the
donated time of the volun-
teers, the job is getting done,
even as of presstime of this
edition.

And others have stepped
up to help. The newly
formed Local Merchants
Association (LMA) of the
Saranac Lake Area Chamber
of Commerce fully supports
the efforts and has under-
taken its own plans to spread
the word about the friendli-
ness, variety, and vitality of
downtown businesses.

While the volunteers have
been gathering information,
Ms. Volz and her friends
have reported interesting
findings. In many instances,
the price charged for an item
locally matches or beats that
of a “Big Box” retailer in a
distant shopping destination
such as Plattsburgh, Malone,
or Burlington.

The values of local mer
chants are also much more in
tune with those of local shop-

pers.

“Sure, you have to go to a
few different stores to get dif
ferent items, but we get to
deal with our neighbors—the
folks that run and work in
these stores; we also don’t
have to look at another
cookiecutter ugly box in a
massive parking lot—that’s not
a bad tradeoff” said one con-
sumer.

What fo expect

Between Ms. Volz's group
of volunteers and the Cham-
ber’s LMA, the plans are un-
folding. There’s already a
partial list of all the merchan-
dise shoppers can find locally
in the form of a workin-
progress brochure.  Some
volunteers are also working
on a website—even a local
search engine—so shoppers
may simply type in the item
they're looking for, and find a
list of stores that carry that
item.

Meanwhile the IMA has
already held one
“familiarization tour” for peo-
ple wanting to learn more
about local stores; additional
similar  opportunities  are
planned in the future.

So take heart, shoppers,
don’t listen to naysayers!
Saranac Lake has almost all of
what you need, and at very
affordable prices!

WANTED: DEPARTMENT STORE, BUT WHAT KIND, WHERE, AND HOW BIG?

It’s no surprise, and just
about everybody in this re-
gion will agree if asked: we
need a department store.
But the term can have a
range of definitions—and can
either help or harm our local
economy, infrastructure,
downtown, tax base, and
historic community charac-
ter.

Some say “the bigger the
better”, and want our area to
look like “everytown USA”
with sprawling shopping
centers on the outskirts of

town.

But others urge caution, say
“Stay real, Saranac Lake”,
and encourage a sense of
scale befitting our smalltown

life.

Some concerned citizens
continue to press local lead-
ers and community develop-
ers to make sure new growth
reflects our community’s
size—and to locate it in or
near our downtown shop-
ping district.

65% of members respond-

ing to an informal Chamber
of Commerce survey indi-
cated a preference for any
store to be no larger than

60,000 sq. ft.

There are even those who
want to consider a commu-
nity cooperative department
store, something that’s
worked successfully in many
rural regions of this country.
Options and creative alterna-
tives exist. Our local govern-
ment should approach this
issue with great care and cau-
tion. But will they?

DReasons to
SHOD
LOCALLY

More of your money
stays local!

Local merchants sup-
port local charities,
teams, and other
causes.

Local merchants can
respond {o your needs
and special-order.

Local merchants are
more likely to help you
find what you need,
even directing you to
another area store.

Local merchants are
less likely to force
manuiacturing jobs
overseas!

Local merchants de-
mand fewer municipal
services: waste dis-
posal, water/sewer,
law eniorcement, etc.,
putting less strain on
your tax dollars.
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110,000 sq. FT “Bic Box”
EXAMPLE: TICONDEROGA
WAL-MART

40,000 sQ. FT. COMPARISON
EXAMPLE: PRICE CHOPPER IN
LAKE PLACID

“TYPICAL” SARANAC LAKE
RETAILER, APPROXIMATELY
3-4,000 sQ. FT.

HERE’S HOW YOU CAN PARTICIPATE

Start by using your imagina-
tion.

Imagine a large Big Box store
on the outskirts of town. Now
imagine the traffic flows—or
more likely the traffic back-ups.
Imagine being a first time visi-
tor and your first impression.
Imagine predatory pricing do-
ing its best to pull revenues
from local shops to consolidate
them in the coffers of a major
corporation with no local
roots. Imagine the added
strains on our local waste man-
agement system, our local po-
lice department answering all
those calls about shoplifters,
fenderbenders, or other de-
mands that simply add up to
more than a tightly staffed de-

partment can realistically deal
with. Imagine the parkinglot
lights glowing all night long.

Imagine an area set aside in
our village’s Master Plan desig-
nated to be used for residential
purposes suddenly rezoned for
commercial use, leaving the
local workforce to seek farther
away for an affordable place to
live.

If these or other scenarios
make you stop and think twice
about the wisdom of locating a
Big Box Department Store on
the edge of town, you don’t
have to sit by and watch it hap-
pen. Here’s what you can do:

Educate yourself. Learn more
about the Big Picture—it’s not
as simple as wishing for a De-

partment Store.

Talk to your local government
representatives. Let them
know your concerns, encour-
age them to look at all aspects
of what our area has, and what
it needs.

Talk to and respect your
neighbors. Communication is
important, even if we have
differing perspectives.

Write to the local newspapers.
If you feel people might be
missing some important points
on the issue, illuminate them.

Attend Village Board and
Planning Board meetings.
Learn how the process works,
ask questions if you have them.

ruese exampies oo not aooress | BIG BOX HERE—WHAT’S THE LOGIC?

PARKING LOT SIZE REQUIREMENTS;
THE BIGGER THE STORE, THE MORE
MASSIVE THE PARKING LOT...)

“A TYPICAL
WAL-MART
DEPARTMENT
STORE—NOT EVEN
A SUPERCENTER—
WOULD BE

ALMOST THREE
TIMES THE SIZE OF
THE LARGEST
SINGLE STORE IN
THE AREA—PRICE
CHOPPER IN LAKE

Pracip.”

Some members of local govern-
ing bodies seem convinced that
at least one Major Retailer is
ideally suited for the Saranac
Lake area. They seem ready to
let the developers working at the
behest of that Big Box call the
shots, pushing for the rezoning
of an area designated in our
Village Master Plan for future
residential use—to allow con-
struction of a department store—
and some say a big one at that.
Exploratory inquiries are said to
have mentioned something in
the range of 110,000 sq. ft. If
that’s hard to imagine, let’s put it
in perspective:

It would be almost three times the
size of the Price Chopper in Lake
Placid. It would be approximately
onethird larger than the entire local
shopping center that currently houses
seven existing businesses, some of

which could be threatened by such a

large store..

Now, a store that size would
certainly employ a good number
of people—many of them by
company policy would work less
than what most consider full
time, and would depend on
County, State, and Federal pro-
grams for health care. Much of a
Big Box’s benefit package will be
essentially funded by our tax
dollars. So the price tag on any
given item in a store might be
low, but the ultimate price is
much higher.

With limited workforce hous-
ing, a Big Box will compete for a
limited number of employees (at base
pay, how far would you commute?)
s0 other employers would suffer or
have to close.

Some say they want a Big Box
for the better prices, so they
won't have to travel out of

town—but such stores charge prices
based on the local competition, so
prices here will be higher than those
charged at the same company’s store
in Plattsburgh. People will still
travel out of town for lower
prices, not to mention even more
variety and a change of scenery.

The site in question—currently
the Village sand lot—abuts the
historic railway corridor, and the
historic Will Rogers complex.
Commercial development on a
major scale would almost inevita-
bly take away from the community
character we seek to enhance.

A big box on the outskirts of
town would redirect traffic away
from downtown; something
smaller but developed down-
town could boost growth where
we most need it, where locals
and visitors could enjoy a vi-
brant, bustling business district.

THINKING OUTSIDE THE B1G Box

chafed at being told what to do by  Existing Movement

So, if we decide to stick with the

our size.

This is nothing new to local lead-
ers and planners. Suggestions for
commercial size limits have been

“outsiders”. This will be an op-
portunity for you, your neighbors,
friends, coworkers, and others—
who live here because we love it,

Master Plan and develop work-
force housing at the sand pit—
how do we develop a department
store in Saranac Lake?

This is not a new issue for this
region. Big Box development has
been spurned by our neighbors in

Lake Placid. They've sent out

around for years, and there’s no

Well, it’s a tough question, but if © think years into the future. time like the present to proceed.  feelers in Saranac Lake before.
the local governments are proacc If you are concerned that com- Encourage our area to put a And each time the issue has
tive, and the people of ourarea ~ mercial development remains in  moratorium on major develop-  arisen, we've let the opportunity
get involved, a creative plan can ~ keeping with the scale, the history, ment as a unified Town/Village  slip by without using it.

Master Plan is created, and en-
courage planners to cap new store ;-\ f1eure Master Plan updates.

development at 40,000 square Call the Village or town offices to
feet—or new plaza developmentat ot them know you're interested.

68,000 sq. ft—a size limit used

successfully in many communities

and the character of Saranac
Lake, let your opinion be known.
Opinions cover a wide range, but
by sharing our visions in an open
forum, a consensus vision can

and most assuredly will be the
result. It’s called selfsufficiency,
it’s called creative thinking, it’s
called building on your strengths,

it’s called Community! o o e
Adirondackers have traditionally €™M v commur‘uty Justwoutdnt
Y be the same without you!

Interested in learning more? Contact your iellow concerned citizens by email at siconcerns@yahoo.com or by US Postal Service to PO Box 643, Saranac Lake NY 12983

You can volunteer to participate



	February2006

	Saranac Lake—serving the public

	An independent Editorial publication

	Area Shoppers Impressed with Variety, Value!

	Wanted: Department Store, but what kind, where, and how big?

	Home Town Gazette

	Reasons to SHOP

	LOCALLY

	110,000 sq. ft “Big Box”

	Example: Ticonderoga Wal-Mart

	40,000 sq. ft. comparison

	Example: Price Chopper in Lake Placid

	“typical” Saranac Lake retailer, approximately

	3-4,000 sq. ft.

	Thinking outside the Big Box

	A Big Box Here—What’s the logic?

	Page #

	Home Town Gazette

	(These examples do not address parking lot size requirements; the bigger the store, the more massive the parking lot…)

	Here’s how you can participate



<<

  /ASCII85EncodePages false

  /AllowTransparency false

  /AutoPositionEPSFiles true

  /AutoRotatePages /None

  /Binding /Left

  /CalGrayProfile (Dot Gain 20%)

  /CalRGBProfile (sRGB IEC61966-2.1)

  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)

  /sRGBProfile (sRGB IEC61966-2.1)

  /CannotEmbedFontPolicy /Error

  /CompatibilityLevel 1.4

  /CompressObjects /Tags

  /CompressPages true

  /ConvertImagesToIndexed true

  /PassThroughJPEGImages true

  /CreateJDFFile false

  /CreateJobTicket false

  /DefaultRenderingIntent /Default

  /DetectBlends true

  /DetectCurves 0.0000

  /ColorConversionStrategy /CMYK

  /DoThumbnails false

  /EmbedAllFonts true

  /EmbedOpenType false

  /ParseICCProfilesInComments true

  /EmbedJobOptions true

  /DSCReportingLevel 0

  /EmitDSCWarnings false

  /EndPage -1

  /ImageMemory 1048576

  /LockDistillerParams false

  /MaxSubsetPct 100

  /Optimize true

  /OPM 1

  /ParseDSCComments true

  /ParseDSCCommentsForDocInfo true

  /PreserveCopyPage true

  /PreserveDICMYKValues true

  /PreserveEPSInfo true

  /PreserveFlatness true

  /PreserveHalftoneInfo false

  /PreserveOPIComments true

  /PreserveOverprintSettings true

  /StartPage 1

  /SubsetFonts true

  /TransferFunctionInfo /Apply

  /UCRandBGInfo /Preserve

  /UsePrologue false

  /ColorSettingsFile ()

  /AlwaysEmbed [ true

  ]

  /NeverEmbed [ true

  ]

  /AntiAliasColorImages false

  /CropColorImages true

  /ColorImageMinResolution 300

  /ColorImageMinResolutionPolicy /OK

  /DownsampleColorImages true

  /ColorImageDownsampleType /Bicubic

  /ColorImageResolution 300

  /ColorImageDepth -1

  /ColorImageMinDownsampleDepth 1

  /ColorImageDownsampleThreshold 1.50000

  /EncodeColorImages true

  /ColorImageFilter /DCTEncode

  /AutoFilterColorImages true

  /ColorImageAutoFilterStrategy /JPEG

  /ColorACSImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /ColorImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /JPEG2000ColorACSImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /JPEG2000ColorImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /AntiAliasGrayImages false

  /CropGrayImages true

  /GrayImageMinResolution 300

  /GrayImageMinResolutionPolicy /OK

  /DownsampleGrayImages true

  /GrayImageDownsampleType /Bicubic

  /GrayImageResolution 300

  /GrayImageDepth -1

  /GrayImageMinDownsampleDepth 2

  /GrayImageDownsampleThreshold 1.50000

  /EncodeGrayImages true

  /GrayImageFilter /DCTEncode

  /AutoFilterGrayImages true

  /GrayImageAutoFilterStrategy /JPEG

  /GrayACSImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /GrayImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /JPEG2000GrayACSImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /JPEG2000GrayImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /AntiAliasMonoImages false

  /CropMonoImages true

  /MonoImageMinResolution 1200

  /MonoImageMinResolutionPolicy /OK

  /DownsampleMonoImages true

  /MonoImageDownsampleType /Bicubic

  /MonoImageResolution 1200

  /MonoImageDepth -1

  /MonoImageDownsampleThreshold 1.50000

  /EncodeMonoImages true

  /MonoImageFilter /CCITTFaxEncode

  /MonoImageDict <<

    /K -1

  >>

  /AllowPSXObjects false

  /CheckCompliance [

    /None

  ]

  /PDFX1aCheck false

  /PDFX3Check false

  /PDFXCompliantPDFOnly false

  /PDFXNoTrimBoxError true

  /PDFXTrimBoxToMediaBoxOffset [

    0.00000

    0.00000

    0.00000

    0.00000

  ]

  /PDFXSetBleedBoxToMediaBox true

  /PDFXBleedBoxToTrimBoxOffset [

    0.00000

    0.00000

    0.00000

    0.00000

  ]

  /PDFXOutputIntentProfile ()

  /PDFXOutputConditionIdentifier ()

  /PDFXOutputCondition ()

  /PDFXRegistryName ()

  /PDFXTrapped /False



  /Description <<

    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>

    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>

    /DAN <>

    /DEU <>

    /ESP <>

    /FRA <>

    /ITA <>

    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>

    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>

    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)

    /NOR <>

    /PTB <>

    /SUO <>

    /SVE <>

    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)

  >>

  /Namespace [

    (Adobe)

    (Common)

    (1.0)

  ]

  /OtherNamespaces [

    <<

      /AsReaderSpreads false

      /CropImagesToFrames true

      /ErrorControl /WarnAndContinue

      /FlattenerIgnoreSpreadOverrides false

      /IncludeGuidesGrids false

      /IncludeNonPrinting false

      /IncludeSlug false

      /Namespace [

        (Adobe)

        (InDesign)

        (4.0)

      ]

      /OmitPlacedBitmaps false

      /OmitPlacedEPS false

      /OmitPlacedPDF false

      /SimulateOverprint /Legacy

    >>

    <<

      /AddBleedMarks false

      /AddColorBars false

      /AddCropMarks false

      /AddPageInfo false

      /AddRegMarks false

      /ConvertColors /ConvertToCMYK

      /DestinationProfileName ()

      /DestinationProfileSelector /DocumentCMYK

      /Downsample16BitImages true

      /FlattenerPreset <<

        /PresetSelector /MediumResolution

      >>

      /FormElements false

      /GenerateStructure false

      /IncludeBookmarks false

      /IncludeHyperlinks false

      /IncludeInteractive false

      /IncludeLayers false

      /IncludeProfiles false

      /MultimediaHandling /UseObjectSettings

      /Namespace [

        (Adobe)

        (CreativeSuite)

        (2.0)

      ]

      /PDFXOutputIntentProfileSelector /DocumentCMYK

      /PreserveEditing true

      /UntaggedCMYKHandling /LeaveUntagged

      /UntaggedRGBHandling /UseDocumentProfile

      /UseDocumentBleed false

    >>

  ]

>> setdistillerparams

<<

  /HWResolution [2400 2400]

  /PageSize [612.000 792.000]

>> setpagedevice



